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EAAHNIKH AHMOKPATIA
MpeoBeia Tng EAAGd0¢ atnv Miravykdk
pageio OikovopIKwy kal Egmropikwy YoBéoewy

AigBvig ‘ExBeon Tpogipwv kai Motwyv Thaifex — Anuga Asia 2023 (23-27 Maiiou 2023)

21ig 25 kai 27 Maiou emoke@Bikape 1 Aiebv ‘EkBeon Tpogipwv & Motwv “THAIFEX-Anuga Asia
2023", n omoia amoteAei T ueyaAUTepn ethoia dlopyavwaon tou kKAGdou atnv TaiAavdn. Mpdkeitar yia €kBeon
He 101aiTepa onuavTiki amixnan aToug mayyeAuarieg Tou kAadou, Ox1 pdvo atn xwpa aAAa o€ 0AOKANnpn v
TEPIOXN Twv Xwpwv ASEAN, ouptiepIANAUBOVOPEVWY EICAYWYEWY, EUTTOPWY, TIPOUNBEUTWY OAAG KOl
IOIOKTNTWV ECTIOTOPIWV Kal AOITTWV PovAdwY E0TIOONG.

H ev Aoyw €xkBean €Aape xwpa 23-27 Maiou aT1o ekBeaiakd kévipo IMPACT, TIC TTPWTEG NUEPES WG
OMIYWS euTTopIKA €kBeon Kal TNV TeAeutaia pépa (ZAPPATO) WS MIKTA, AVOIKTA OTO KATAVOAWTIKO KOIVO e
duvarotnta TwARoewv. H anuaaia g karadeikvieTal Kal amé 1o yeyovdg OTl, TTapd Tig TTONTIKEG DlEpyaTieg
0T XWpa auth) TV TEPiodo, TNV évapgn TG ev Adyw EKBEaNG KAPUEE YIa Wia akOUn Xpovia o AvTiTrpoedpog TG
KuBépvnong kai Ymoupyog Eptropiou K. Jurin Laksanavisit, o otroio¢ avagépBnke d1e¢odikd katé tnv opiAia Tou
0€ OpKETEG TTPWTOPOUAIEC TNG KUPBEPVNONG TNG TATAGVONG yia TNV evioxuan NG BIOUNXaviag TPOYipwy Kal
TTOTWV TNG XWPAG.

Q¢ Baoik TAATEOPUA avagopdg yia Tv avadeifn, TPoBoAr kal TTpowenan, 1600 TTapadoTIaKwy,
OMG Kal VEwV TTpoiovTWY, TaiAavaikwy Kai d1eBvv, KaBwg Kal TG TexvoAoyiag Kal TG KAIVOTOUIAS TPOPikwV
KQI UTINPECIWY TPOYodOoaiag aTtny TOTTIKA Kal TTEPIPEPEIAKA ayopd, aAd kai yia v diEpelvNO GUVEPYEIWV
HEow auvavtioewy B2B oTo epiBwpid TG, n ev Adyw ékBean utroanpileTal kal TTPOBAAAETaI BEpUA aTTO TOUG
TaAavOIKOUG Qopeig (TaiAavdiko YTroupyeio Eutopiou, TaiAavdikd Eutmopikd EmmigeAntrpio K.A.11.), 1600 0TV
xwpa, 600 kai o€ dIEBVEC ETTITTEDO.

[MpOKeITal yio TTOAUTOUEDKT| €KBEDT, TUVEVWOT OUCIAOTIKA EVTEKA ECEIBIKEUPEVWV EKBETEWV (TPOPINA
KaI EKAEKTA QaynTa, TTOTA, KOYES & TOAI, UTTNPETIES TPOPOBOTIAG, TEXVOAOYIO TPOYIWY, KATEWUYUEVA TPOPILA,
@poUTa KaI Aayavikd, kpéag, pudl, Bahacaivd, yAukd) kai TAnBwpa raparAiAwy ekdnAwaoEwy, pe Epacn atny
avadeien kavotopiwy (Future Food Experience Showcase, THAIFEX — HOREC Xperiential Zone kATT.), kaBwg
Kal OTnVv TIPOBOAY YOOTPIMOPYIKWY TAOEWV Kal uynAig yaaTtpovopiag. Q¢ ek TouTou, 1D1aiTepn €UOAON
amod60nke kal aTn QeTIvA dlopydvwan oTi¢ €10IKES ekBEaeic Halal Market, Organic Market, Future Food Market,
Startup Zone, Taste Innovation Show kai Trend Zone, evw 1810iTepn TTPOROAR EAaPe Kal 0 KaBiEpwuévog TTAEoV
dlaywviopég Thailand Ultimate Chef Challenge.

H @eTivi} diopydvwan eixe auénuévn emokewiudtnTa, 1600 amd To1ikoUs 600 Kal amod digbveig TAEov
ETTIOKETITEG, WG MIA ATTO TIG TTPWTEG PEYAAES BIOPYAVWOEIG PETA TNV TTEPIODO TOU KOPOVOIOU. ZUNPWVA WE TIG
TTPWTEC OXETIKEC EKTIUNTEIC aTTO TOUG BlopyavwTég, TNV KBEON £TICKEPONKaV KATA TIC 5 NUéPES AcIToupyiag TG
78.800 eptropikoi eMIOKETTEG OO 133 XWPECG/TEPIONES. ATTO EAANVIKNG TTAEUPAG, BEV TIPOXWPENTE YIa GETOG TO
OX£010 GUUPETOXNG WE EAANVIKG TTEpiTITEPO aTTO TO EAAnVOyeppavikéd Eutopikd kar Biounxaviké EmmipeAntpio,
KaBWS 01 TIEPITTOTEPEG EVBIAPEPOUEVEC EANVIKEC ETQIPIES EiXaV ABN TTPOYPAUUATIOE TN CUHMETOXNA TOUC OTNV
€kBean Anuga 2023 otnv KoAwvia. YTapxouv okEWelg OXETIKAG TUUWETOXAG TO 2024, Tn xpovid dnAadr) TTou
O¢ happavel xwpa n Anuga. Qg ek ToUToU, dUCTUXWG, Yia akGua pia Xpovid dev utrhpte opyavwuévo EAANVIKG
TepiTTEPO OV €KBean. ATd EANVIKAG TTAEUpAC uppeTeixe autoteAwg pévo n etaipia Relkon Hellas S.A., pe
TNV OTTOIx €iXAME EKTETAPEVN TUVAVTNON OTNV €KBEDT).

AvTIBETWG, emOnuUaivoude TN OUVAWIK TTAPOUCTa VEITOVIKWY KAl AVTOYWVIOTIKWY HAS XWPWV
(Toupkia, Itahia, FaMia, Mepuavia KATT), pe peyala eBvikG TepiTrTepa Kal TTOAUAPIBUES TTPOWONTIKEG dPATEIS
o070 TrepIBwplo/katd v didpkela TG €kBeong. Ta amoteAéapuara g v Adyw d1apkoug TTapouaiag, AAWOTE,
gival amTa kal egeavr) otV EyXWpPIo KAl TIEPIPEPEIAKT ayopd, n oTToid, g€ ETTITTEDD EITAYOUEVWY BATIKWY
KOTAVAAWTIKWY TTPOIOVTWY TPOQiJWY Kal TTOTwV, BPiBel upwTaikwy Kal 10iwg HETOYEIOKWY EUTTOPIKWY
TTPOIGVTWY, XWPig va oupBaivel To i10 Je Ta TTPOIGVTA TNG XWPAS LA,

H eMnvikA TTapouaia aTov ev Adyw KAGBO, av Kai KIVEITAI PE augnTIkoUg puBuoUg Ta TeAeuTaia Xpovia,
givar akopa oAU pikpn, 1600 eviog Taikdvdng, 6o kai atnv euputepn Tepioxr ¢ N.A. Aagiag, 1600 oTa
onueia TWAROEWG, 600 Kal aTI¢ dIEBVEiC Blopyavwaelg. AuaTuxwG, TUXVA, OXETIKEC TIPOOTIABEIEC EI0GB0U OTNV




ayopd amotehoUv ad hoc pEPOVWHEVA EYXEIPAUATA, APKETA EK TWV OTTOIWV PEVOUV diXWG OUVEXEID A Kal ECEAIEN
o€ BaBog xpovou. Q¢ amotéAeaua, agevog Ta EAANVIKA TTpoidvTa, eAAEiel TTPOBOANS Kal ETTAPKOUC TTpowenang,
TTOPAPEVOUV EKTOG ayopAg, APETEPOU OE ATTOUCIACEI OTTOIAdNATIOTE GUYKEKPIUEVN GUVETTHG EIKOVA TOU EAANVIKOU
“brand name” oTIg WG Avw ayopég.

MNa 1o Adyo autd, Aaupavouévou utdyn Tou TOAAATTAACIOOTIKOU QVTIKTUTIOU OUVOUACUEVWY
TTPOWBNTIKWY TTPWTOBOUNIWY T€ VEEG AYOPEG-OTOXOUG TTOU Ba ptTropoUoav va eviaxBouv aTo oxEdio dpaang
NG XWPag, dIATUTTWVOUE €K vEou TTayia TTpoTaon Tou Ipageiou pag yia EAAnvikr cupuetoxn pe EBvikd
Mepimtepo amod v emouevn dlopyavwaon. H ataBepn éviagn e ev Adyw ékBeong oTo ekBeaIak6 TTPOYPAUUA
NG XWPAG WOG PTTOPEI va ATTOTEAETEI TNV AQETNPIO OUTIACTIKAG EVOUVAUWONG TNG TTapouadiag EAAnvikwy
TPOYIWV Kal TTOTWY, 61 uévo aTn Xwpda, aAa kai g€ 0AdkAnpn TG Tepioxr| Ts NotioavatoAikic Aaiag. H
1010iTEPN AUENON TWV OXETIKWVY ECAYWYWY TNG XWPAG Jag Ta TeAeuTaia xpdvia, akOUa KAl Xwpig avTioTOIXEG
EVEPYEIEC, KATADEIKVUEI EUTTPAKTWG, AAAWOTE, TO PEYEBOG TWV £V dUVAEI BUVATOTATWV.
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