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\\ « ~ N 7 KYKAOLEPTAZIQN, EIZAMQrELZ kaw EZANQreZ tng FTEPMANIKHEI AIATPO®IKHE BIOMHXANIAZ
= S-S s« AN 1998-:ITAMCEURS 3
dzRt u H{TOX & A30ERE 0311 00 YPRARR]
’
5 - METABOAH
G + e
S 2017 2016 2017: +1,1 2016: +1,7 1998.2017
% )
UMSATZNOMINAL 1796 Mrd.€(+48%) 1713 Mrd.€(+16%) | () - g | +53,6%
davon Inland 1194 Mrd. € (+4,1%) 1148 Mrd. € (+08%) ﬂ 160
davon Ausland* 60,1 Mrd. € (+6,3%) 56,5Mrd. € (+33%)
“EU 472Mrd. € (+64%) 444 Mrd. € (+2,7%) BETRIEBE 6.044 (+1,8%) 5940(+22%) | o KYKAOL EPTAZION
.nicht EU 129Mrd. € (+6,1%) 12,1 Mrd. € (+5,7%)
BESCHAFTIGTE 595.506 (+2,7%) 580.030 (+1,9%) 120
Auslandsanteil 335% 33,0% -
am Umsatz ) AUSZUBILDENDE 4.051(+0,2%) 4.042(-0,3%) 100
MEPIAIA twv KAAAQN otov KYKAO EPFAZION tng FTEPMANIKHZI AIATPO®IKHZ BIOMHXANIAZ 80 -
2017, % fi -
EZATQrex £ 196.19
60 - o
— %
2 , % EIEAFQrES +122,6%
FaAaKTOKONIKG 1 . . =
Kpéagk’ Mpoidvra
Kpéarog 20 =
14,9
A 24'3 I T T T T T I T T T ]
2001 2009 201 2013 2015 2017
“ . Mnyn: BEV-Bundensverband der Emahrungsindustrie
@ 3
3 179,6 Verarbeitetes Obst und Gemuse 59
ApToTroifpara Fertiggerichte und sonstige Lebensmittel 5,5
9.6 Mrd. € ¢ Q Erfrischungsgetranke und Mineralwasser 4,6 ~ ~ , ~
g Ole und Fette 35 AN ~
e s RUU [ | aao
Kaffee und Tee 27
O 5 ) Wrzen und SoBen 23
AAkooAoUya Zucker 15 ~ ~ — ~ ~ \\ /7
4 TAukiopata Fisch und Fischprodukte 12 R S R E A O R é.
Noywra 7.2 Teigwaren OJJ g- 3 > r a
\

78

Mnyn: BEV-Bundensverband der Eméahrungsindustrie
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Fast Moving Consumer Goods market dynamics
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Top 10 European countries (purchasing power)

Q216 Q316 Q4 16 Q117 Q217 Q317 Q417 Q118 2018 Country Inhabitants 2018 percapita  Purchasing

ranking purchasing power  power index

Volume change Unit value change + +@ + Nominal growth (previous in€ Eumpe'
year)

.mqb 1(1) Liechtenstein 37,877 65.438 457.9

db' 2(2) Switzerland 8,419,550 40,456 283.1

@. 3(3) Iceland 348,450 32,958 230.6

Bk © A 3.6% 4(4) Luxembourg 602,005 32,639 2284

@ 5(5) Norway 5,295,619 29,072 203.4

: 6(6) Denmark 5,781,190 25578 179.0

7(7) Austria 8,772,865 23,282 162.9

8(8) Germany 82,521,653 22,949 160.6

9(9) Sweden 10,120,242 21,462 150.2

10(11)  Finland 5,613,130 21,058 1473

Europe (total) 677,359,181 14,292 100.0

Q216 Q316 Q4 16 Q1 Q17 Q317

* Q1 shows a total growth rate of +4.4%. The growth for Q1 is mostly value driven (3.6%), while volume shows a small growth by 0.8%. _Tagn (2016)

*  Regarding the channels hypermarkets show the highest growth rate with 6.1%, followed by drug stores with 4.0% for Q1.

gOET ERSFI Y A §i ERJAE?Y

Enterprise

Q417 Q118

Source: & GfK Purchasing Power Europe 2018
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KATOIKOI

GfK AyopaoTikr AUvaun

*index per inhabitant: European average = 100
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+1,3 %

Reallohnindex

Konsumklima

April 2019
R 12

: N
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2014 2015 2016 2017 2018 2019

80,0 Ccusesr

2017 (avd katolko ot €) Suvapn deiktng”
Eupwrm (oUvoho)  675.389.942 13.937 100,0
19 (20) MopToyaAia 10.309.573 11.152
20 (19) Kl'mpoc 1.187.491 11.112 797
w ) ZhoPe N W 2065.895 - ~ 10. 771
| 22@ ma A r1047334745( a g_ J 04)3 677
w W A~ w 2303) Egroviay 1.314.463 8.734 62,7

*BeikTNG ava kaToiko.: Eupwaikog pécog = 100
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Moocooto Aamavwy Nowkokupuwy yia Tpoguua-Mn AAkooAooxa Mota emti cuvoAikns KatavaAwong
Meppavia, 2016

35,0% Anteil der Ausgaben flir Nahrungsmittel und alkoholfreie Getrinke an den
hﬂﬁ 2 Konsumausgaben privater Haushalte 2011
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Kltop5 Eo61 UEI R&REI? EIT £ZAUOUO t O
Kltop 30 E61 UEI ReREIY EIT £AAUOUO 0O ~97% ¥
Kupiapyot OuptAot oto lNeppavikoe Awavepmtopio FMCGs
2017, %
i Schwarz-
Gruppe
EDEKA
23,5 ZYNOAO
€200,3 Al

K()b Lekkerland 3,8
dm 3,2

Rossmann 2,6

Bartels- Langness- .
Globus 2,1

Gruppe 1,8

Mnyn: BEV-Bundensverband der Emdhrungsindustrie
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Katara§n - Oulhog Emuyeprioswyv — KikAog Epyacwwv 2017

(exar. Evpw)

1 Edeka-Gruppe 57.065
Edeka-Regionalgesellschaften 41.929
Netto 14.473
Sonstige Geschaftsfelder 663

2 Rewe-Gruppe 42.493
Rewe-Konzern 39.485
Vollsortiment 23.804%

Penny 8119
Sonstige Geschaftsfelder 7.562
Rewe Dortmund 3.008

3 Schwarz-Gruppe 38.500
Lidl 23.430
Kaufland 15.070

4 Aldi-Gruppe 29.550
Aldi sud 16.400
Aldi Nord 13150

5 Metro-Gruppe 13.623
Real 8.272
Metro C&C 5234
Rungis express 117

6 Lekkerland 9.200

7 dm 7.857

8 Rossmann 6.400

9 Globus 5.030

10 Bartels-Langness-Gruppe 4.307
Bartels-Langness 2.550

Citti 1.757
fiqyn: Lebensmittel Praxis
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GOi & ol AOET 6 ORGOU AGuEl & DAY AOi RSRE
OURI A Bub&arkets 8 Discount Markets A QURI A RIUAIMI ST EOASCO)AI 1 30

A~ ~ ~ AN

~30% ¢ EA GNARDIRZY al EORAURE tET |
5 % FEY AAORATY
FA

AR &b RFUR A ~ 30 REwR) ?g@@RarDEZR D;

Az/Supermarket (Edeka -Rewe e 1 )@E I FAUOU Q PO
Alziscounter (Lidl-Aldi T 1 )oE | FAUOUO t O -~

AN VAR U\

4
T 1T Rt ERA/ gdET aly EUT £O0A 1 A

Mepida Ayopacg — Awaviko Epmopio Tpogipwv-lMotwv

2007-2016

100% .50 46 43 38 37 35 34 33 32 31 Znueia Aavikn¢ NMwAnong FMCGs kata Katnyopia Kataotipatog

I141l I133I13,2I129I 25. : leppavia, 2010-2017

269 274 27,7 28,0 283 28,8

40% - [ | | | | | ] | | | B Betriebsformen 2010 201 2012 2013 2014 2015 2016 2017
209% 449 ___ 457 462 461 456 __ 458 458 _ 458 _ 456 __ 454 _

Kleine Lebensmittelgeschafte 11,193 10.650 10.064 9.781 9.600 8.900 8.750 8.650
'ty H B EH B B B B = Discounter 16240 16462 16393 16222 16195 16211 16054 16162
07 08 09 "0 M 12 13 14 15 16 Supermirkte 9.980  10.48 10505 104655 10785 10670  10.900  10.895
[] Discounter [] sB-Warenh&user* GroBe Supermérkte 985 1,002 1,010 1,054 1,070 1.098 1.127 1.154
I Supermarkte [ dbrige LEH-Geschafte SB-Warenhduser 890 893 894 888 875 864 51 836
[ GroBe Supermarkte Insgesamt 39288 30455 38866  38.400 38525 37943 37682 37697
s oo

finyn: EHI Retail Institute
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FEMEs Al EEEANRE £ 5F T Al 9107 e %??
A374% f ET AADRAG1 7 k R
AOAIT REFT T A UGOET &DiséonO @ flidi FBOYALidI ~60%)

KAz REOAT O1 a AGAT U6 OV AT A RS ARE&T Supdrmarkstsh ERB AUT A 6 R OsDisinters R A
Mpoiévra FMCGs — Mepidia Ayopdcg avd Kartnyopia/ETikéTa

qupuviu, 2012-2017

() Zuvohikd Mepidio 1BiIwTIKAC ETIKETOC 374

10,1 10,8 11,1
19,1 19,1 19,0

ETl & RUAY £O0Ff RSRE 1 ER
R1.A RJAFMI OAT 1

L
Uuu

Ig\w/mm ST HOBSOAT |1 3 0
E?

\ ANS
~

al EORAURE 7

@ npoidvra Premium

. Avwrtepn Katnyopia Mpoidvtwy

Meoaia Katnyopia Mpoiavtuwy 34,7 34,2 33,7 33,7 333 32,5

00 Avirepn Katnyopia 18wtk ETikéTag - - - - - -
Kotwrepn Kartnyopio IBiwTikig ETIKETOC 23,3 23,6 23,8 23,1 22,9 234
2012 2013 2014 2015 2016 2017

Mnyn: GfK Consumer Index
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Bio dzZA RELAN T &r O R@OO T | 1 AT

AeERT ADI 1 & AAORA /& O1 OAT T 580 yfoRORODASD (2018): +
9FUROOI & RUOEUO3+GIACA&MRIUWORETt T 0371 OU gRAARI 30 fEO
Kko -Barometer 2018 : 78% AAOR& & OUO A&l O OBk & ERR G§ o8 ATAA 7 | 1
6otAOl : 95% ORé& 1 E?f AUEGRI RBI%OER],a 49880 EOP OBU R E EG
AAROF OOI 1 OOO0T PAT ‘
O3RIA TAOCaATT A al AOOT &f @191 OA9 %3 BU MardE, RIA FED Ol OA

A N\ . N

\\ N\ \\ N\ \\ \\ N

\l\ A f A ﬁ f é]\ A f A . 1 2 % é I | A \|\ A O é T |\ A ( Mocooto Blo)\oyu(wv Mpotéviwv €Tt GUVOALK GV Ayopwv Tpotplpwv -Motiv
Teppavia, 2017

21%

“Apvntég” tou Bio

14 %
o~ Ve ~ ~ ~ ~ -~ \\ A\N P\ N N\ AYOpﬂOoTég Bio
| all o RUT 61 E AOSO 5w q
Q N N\ \\ AN\N avopucrteg

]I E R I é‘ « “:A?Kz{;i” ayopaocTtég

(ZupBatika kat Bio)

Anoxsf;mmu m I'l:pu;iwgupa I ZupBatkakaiBio e§icou B AwérepanpoiéviaBio

B KupiwgZuppatka M AnokAsiotika ZupBatika
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Aair Trade
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