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Å4ȆȋȄȂȀȊȜȓȄȐȆ ȄȇȌȈȉǽ ȎȈȉȎȌȎȋǾȀ ȓȎȔ ȉțȒȋȎȔ (ȋȄȓǻ Ȁȏț ǧǰǡ, ǪǾȌȀ, ǩȀȏȘȌǾȀ)

Å3ȆȈȒȖȔȐțȓȄȐȆ ȄȍȀȂȘȂȈȉǽ ȃȜȌȀȋȆ ȓȎȔ ȉțȒȋȎȔ (ȋȄȓǻ Ȁȏț ǪǾȌȀ, ǧǰǡ)

ÅǬȄȂȀȊȜȓȄȐȆ ȄȇȌȈȉǽ ȎȈȉȎȌȎȋǾȀ ȒȓȆȌ ǥǥ (ǡǥǰ 2018: û3.388 ȃȈȑ, ~1/5 ǡǥǰ ȓȆȑ ǥǥ)

ÅǬȄȂȀȊȜȓȄȐȆ ȀȂȎȐǻ ȒȓȆȌ ǥǥ(ȏȊȆȇȔȒȋțȑ ~83 ȄȉȀȓ.)

ÅǪȄȌȓȐȈȉǽ ȇǼȒȆ ȒȓȆȌ ǥȔȐȝȏȆ -ȂȄȘȂȐȀȕȈȉǻ, ȏȎȊȈȓȈȉǻ, ȎȈȉȎȌȎȋȈȉǻ

êȁȀȐȜȌȎȔȒȀ ȇǼȒȆ ȒȓȎ ȄȔȐȘȏȀșȉț ȎȈȉȎȃțȋȆȋȀ

ÅǴȗȆȊț ȉȀȓǻ ȉȄȕȀȊǽȌǡǥǰ (~û40.883 ȓȎ 2018, +3,1% y-o-y, 6ȆȒȓȆȌ ǥǥ ȓȎ 2017)

ÅǴȗȆȊț ȏȐȎȒȘȏȈȉț ȃȈȀȇǼȒȈȋȎ ȄȈȒțȃȆȋȀ(~û23.000 ȓȎ 2018)

ÅǴȗȆȊǽ ȉȀȓȀȌȀȊȘȓȈȉǽ ȃȀȏǻȌȆ(+2,6% ȓȎ 2018 y-o-y)
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ǳȐțȕȈȋȀ-ǰȎȓǻ

ǩȒȖȔȐțȑ ǪȊǻȃȎȑ

ǥȜȐȘȒȓȆ ǡȂȎȐǻ

ǡȜȍȆȒȆ ǪȜȉȊȎȔ ǥȐȂȀȒȈȝȌ

2017: +1,1  2016: +1,7
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ǰȐțȁȊȄȗȆ ǩȌȒȓȈȓȎȜȓȎȔ GfK: ǡȂȎȐȀȒȓȈȉǽ ȃȜȌȀȋȆ ǣȄȐȋȀȌȝȌ 2019 ~û23.779 ȉȀȓǻ ȉȄȕ. (+û763 y-o-y)

ÅǡȌȓȎȖǼȑ ȓȆȑ ȎȈȉȎȌȎȋǾȀȑ (ǡǥǰ)

ÅǡȏȀȒȖțȊȆȒȆ-ǡȂȎȐǻ ȄȐȂȀȒǾȀȑ
ǨȄȓȈȉǼȑ

ǰȐȎȎȏȓȈȉǼȑ

ÅǬȈȒȇȎȊȎȂȈȉǼȑ ȀȔȍǽȒȄȈȑ

mailto:https://www.gfk.com/de/
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ǶȀȋȆȊǽ ȉȀȓȀȌǻȊȘȒȆ: û1,00 ȒȓȀ û10,00 ȃȀȏȀȌȎȜȌ ȎȈ ǣȄȐȋȀȌȎǾ ȒȄ ȓȐțȕȈȋȀ/ȏȎȓǻ (2017)
ǲȔȂȉȐȈȓȈȉǻ: ǣȀȊȊǾȀ û1,33/û10, ǩȓȀȊǾȀ û1,43/û10

ǤȀȏǻȌȄȑ ȌȎȈȉȎȉȔȐȈȝȌ ȂȈȀ ȀȊȉȎȎȊȎȜȖȀ/ȉȀȏȌȈȉǻ ȏȐȎșțȌȓȀ: 2017: û42/ȋǽȌȀ, 2003: û45/ȋǽȌȀ

ǡȔȓȎȉǾȌȆȓȀ

ǧȊȄȉȓȐȎȌȈȉǼȑ ǲȔȒȉȄȔǼȑ

ǳȀȍǾȃȈȀ
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ÅǴȗȆȊǽ ȒȔȂȉǼȌȓȐȘȒȆ

ÅǪȔȐȈȀȐȖǾȀòȏȀȂȈȘȋǼȌȘȌóȉȀȌȀȊȈȝȌ

ÅǩȒȖȔȐǽ ȃȈȄǾȒȃȔȒȆ ȓȆȑ ȈȃȈȘȓȈȉǽȑ ȄȓȈȉǼȓȀȑ
ǴȗȆȊǽ ǲȔȂȉǼȌȓȐȘȒȆ
ÅǯȈ top 5 ȄȏȈȖȄȈȐǽȒȄȈȑ ȄȊǼȂȖȎȔȌ ȓȎ ~75% ȓȆȑ ȀȂȎȐǻȑ

ÅǯȈ top 30 ȄȏȈȖȄȈȐǽȒȄȈȑ ȄȊǼȂȖȎȔȌ ȓȎ ~97% ȓȆȑ ȀȂȎȐǻȑ, ȋțȊȈȑ 3% ȂȈȀ ȓȎȔȑ ȔȏțȊȎȈȏȎȔȑ! 

ǤȎȋǽ ǫȈȀȌȄȋȏȎȐǾȎȔ
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ǤȎȋǽ ǫȈȀȌȄȋȏȎȐǾȎȔ

ǪȔȐȈȀȐȖǾȀ Supermarkets ðDiscount Markets
ÅǳȀ Supermarket (Edeka -Rewe ȉȊȏ) ȄȊǼȂȖȎȔȌ ȓȎ ~30% ȓȆȑ ȀȂȎȐǻȑ

ÅǳȀ Discounter (Lidl-Aldi ȉȊȏ)ȄȊǼȂȖȎȔȌ ȓȎ ~45% ȓȆȑ ȀȂȎȐǻȑ

ÅǬȈȉȐțȓȄȐȀ/ǥȍȄȈȃȈȉȄȔȋǼȌȀ ȉȀȓȀȒȓǽȋȀȓȀ ~3,1% ȓȆȑ ȀȂȎȐǻȑ (ȕȇǾȌȎȔȒȀ ȏȎȐȄǾȀ)

ÅǴȗȆȊǽ ǲȔȂȉǼȌȓȐȘȒȆ

ÅǪȔȐȈȀȐȖǾȀòȏȀȂȈȘȋǼȌȘȌóȉȀȌȀȊȈȝȌ

ÅǴȗȆȊǽ ȃȈȄǾȒȃȔȒȆ ȓȆȑ ȈȃȈȘȓȈȉǽȑ ȄȓȈȉǼȓȀȑ

ǰǩǥǲǧ ǲǳǩǲ ǳǩǬǥǲ!
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ǤȎȋǽ ǫȈȀȌȄȋȏȎȐǾȎȔ

ǩȒȖȔȐǽ ȃȈȄǾȒȃȔȒȆ ȓȆȑ ȈȃȈȘȓȈȉǽȑ ȄȓȈȉǼȓȀȑ
Å~37,4% ȓȆȑ ȀȂȎȐǻȑȓȎ 2017

ÅǥȍȀȈȐȄȓȈȉǻ ȔȗȆȊǻ ȏȎȒȎȒȓǻ ȒȓȀ Discounter (ȏ.Ȗ. Aldi ~80%, Lidl ~60%)

ÅǳǻȒȄȈȑ òȀȋȎȈȁȀǾȀȑ ȔȏȎȉȀȓǻȒȓȀȒȆȑó(ȈȃȈȘȓȈȉǽ ȄȓȈȉǼȓȀ ȒȓȀ Supermarkets, ȄȏȝȌȔȋȀ ȏȐȎșțȌȓȀ ȒȓȀDiscounters )

ÅǴȗȆȊǽ ȒȔȂȉǼȌȓȐȘȒȆ ȋȄȐȈȃǾȘȌ

ÅǪȔȐȈȀȐȖǾȀòȏȀȂȈȘȋǼȌȘȌóȉȀȌȀȊȈȝȌ

ÅǩȒȖȔȐǽ ȃȈȄǾȒȃȔȒȆ ȓȆȑ ȈȃȈȘȓȈȉǽȑ ȄȓȈȉǼȓȀȑ

ǰǩǥǲǧ ǲǳǩǲ ǳǩǬǥǲ!
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ǰǱǸǳǡ ǲǴǬǰǥǱǡǲǬǡǳǡ
ǨǥǳǩǪǡ

ÅǩȒȖȔȐțȑ ǪȊǻȃȎȑ

ÅǥȜȐȘȒȓȆ ǡȂȎȐǻ

ÅǴȗȆȊǽ ǡȂȎȐȀȒȓȈȉǽ ǤȜȌȀȋȆ

ÅǷȔȖȎȊȎȂǾȀ (ȋȀȉȐȎȎȈȉȎȌȎȋȈȉǼȑ ȏȀȐǻȋȄȓȐȎȈ)

ǡǱǭǧǳǩǪǡ

ÅǴȗȆȊǽ ǲȔȂȉǼȌȓȐȘȒȆ ȒȄ ȊǾȂȀ ǪȀȌǻȊȈȀ

ÅǪȔȐȈȀȐȖǾȀ Discounters/ ǩȃȈȘȓȈȉǽȑ ǥȓȈȉǼȓȀȑ

ÅǪȎȐȄȒȋǼȌȆ ǡȂȎȐǻðǳȄȐǻȒȓȈȎȑ ǡȌȓȀȂȘȌȈȒȋțȑ

ÅǰȈȄȒȋǼȌȄȑ ȓȈȋǼȑ

ÅǳȈȋǽ ǢȀȒȈȉțȓȄȐȎȑ ǰȀȐǻȂȎȌȓȀȑ ǡȂȎȐǻȑ

ÅǡȏȎȔȒǾȀ òǪȎȔȊȓȎȜȐȀȑóǵȀȂȆȓȎȜ

ÅǶȀȋȆȊț ǰȎȒȎȒȓț ǤȀȏȀȌȝȌ ȂȈȀ ǳȐțȕȈȋȀ-ǰȎȓǻ

ÅǲȓȀȒȈȋțȓȆȓȀ (ǽ ǬȄǾȘȒȆ) ǦǽȓȆȒȆȑ
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Bio
ÅǣȄȐȋȀȌȈȉǽ ȀȂȎȐǻ ǢȈȎȊȎȂȈȉȝȌ ǰȐȎșțȌȓȘȌ (2018): +5,5% y-o-y, û10,91 ȃȈȑ
9ȆȖȐȎȌȈǻ ȒȔȌȄȖȎȜȑ ȀȌǻȏȓȔȍȆȑ - ǤȈȏȊȀȒȈȀȒȋțȑ ǪȜȉȊȎȔ ǥȐȂȀȒȈȝȌ ȓȆȌ ȓȄȊȄȔȓȀǾȀ 10ȄȓǾȀ

ÅÖko -Barometer 2018 : 78% ȀȂȎȐǻȅȎȔȌ ǢȈȎȊȎȂȈȉǻ ǰȐȎșțȌȓȀ (50% ȏȄȐȈȒȓȀȒȈȀȉǻ, 25% ȓȀȉȓȈȉǻ)
êǫțȂȎȈ: 95% ȎȐȇǽ ȋȄȓȀȖȄǾȐȈȒȆ ȅȝȘȌ, 93% ȄȌȓȎȏȈțȓȆȓȀ, 89%ȏȄȐȈȁǻȊȊȎȌ, 86% ȄȌǾȒȖȔȒȆ ȎȈȉȎȊȎȂȈȉǽȑ 

ȀȂȐȎȓȎȎȈȉȎȌȎȋǾȀȑ

ÅǪȜȐȈȀ ȉȀȌǻȊȈȀ ȃȈȀȌȎȋǽȑ ǢȈȎȊȎȂȈȉȝȌ ǰȐȎșțȌȓȘȌ(2017): 59% ȒȔȋȁȀȓȈȉǻMarkets, 29% ǢȈȎȊȎȂȈȉǻ 

ȉȀȓȀȒȓǽȋȀȓȀ, 12% ǻȊȊȀ ȉȀȌǻȊȈȀ (ȀȐȓȎȏȎȈǾȀ, ȊȀșȉǼȑ ȀȂȎȐǼȑ ȉ.ǻ.)

ǳǻȒȄȈȑ (ȏȀȊȈǼȑ ȉȀȈ ȌǼȄȑ) ðǰȐȎȎȏȓȈȉǼȑ

ǰȄȐȈȁǻȊȊȎȌ ȒȔȋȏȈȄȒȋǼȌȘȌ ȓȈȋȝȌ

ǥȌǾȒȖȔȒȆ ȊȎȈȏȝȌ ȏȀȐȀȋǼȓȐȘȌ țȏȘȑ:

ǰȎȈțȓȆȓȀ, ǡȒȕǻȊȄȈȀ, ǰȄȐȈȁǻȊȊȎȌ ȉȊȏ
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ǪȎȈȌȘȌȈȉǼȑ ǰȀȐǻȋȄȓȐȎȈ 

ÅǰȄȐȈȁǻȊȊȎȌ-ǢȈȘȒȈȋțȓȆȓȀ (*ȌǼȎȑ ȌțȋȎȑ ȂȈȀ ȓȈȑ ȒȔȒȉȄȔȀȒǾȄȑ)

ÅǩȖȌȆȊȀȒȈȋțȓȆȓȀ (ȄȌȓȎȏȈțȓȆȓȀ)

ÅǯȐȇǽ ȋȄȓȀȖȄǾȐȈȒȆ ȅȝȘȌ

ÅǡȒȕǻȊȄȈȀ ȓȐȎȕǾȋȘȌ

ÅFair Trade

ǳǻȒȄȈȑ (ȏȀȊȈǼȑ ȉȀȈ ȌǼȄȑ) ðǰȐȎȎȏȓȈȉǼȑ

ǰȄȐȈȁǻȊȊȎȌ ȒȔȋȏȈȄȒȋǼȌȘȌ ȓȈȋȝȌ

ǥȌǾȒȖȔȒȆ ȊȎȈȏȝȌ ȏȀȐȀȋǼȓȐȘȌ țȏȘȑ:

ǰȎȈțȓȆȓȀ, ǡȒȕǻȊȄȈȀ, ǡȄȈȕȎȐǾȀ ȉȊȏ


